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Interactive media face artificial consumers
and marketing theory must re-think

RICHARD GATARSKI AMD ANDERS LUNDKVIST

re-think

Source: Steven Johnson (2006), Everything Bad is Good for You ‘Source: Steven Johnson (2006), Everything Bad is Good for You

social media G | social media n

social media

hWeb page

Creators h or maintain a blog
13% y
- Upload video to sites like YouTube oo [T -y [ e
D - Aboumnn ey ntete  asCenties  Compamiy - P
INNOCENTIVE
~con on blogs .
- Post ratings and reviews
Collectors. - Use RSS Awarded Challenges:
15%

-Tag Web pages

consumers.
n atleast one

5 Joiners .
of the in. o activities - Use social networking sites
atleast monthly’ )
Spectators -Read bloas
B ~Watch peer-generated video
33% -
- Listen to podcasts L Eed .
iy : L ]
Inactives .
e - None of these activities

Base: US actult online Cormsurmers i [
Source: Forrester's NACTAS Q4 2006 Devices & Access Online Survey

rski, R. and Lundkvist, A. [1997) Interactive Media face Artificial Consumers

v.micropersuasion.com,/2007,/04,/forres
marketing theory mu nink, w.fek. home,/ rgi/imi

Copyright (¢) 2007, BAT - Business Art Technology AB



Richard.Gatarski@bat.se, www.weconverse.com

~social media

GRP DM

media planning

4p AIDA

pantone

~social media

~ social media

blogging

podcasting widgets

consumer generated content

wiki rss

ting/podcastbiz_03_14_07.htm

social media

~social media

Participat

Conviin Web 20 Design

Copyright (¢) 2007, BAT - Business Art Technology AB

~social media

Volvo trucks ?

~social media




Richard.Gatarski@bat.se, www.weconverse.com

social media

= ot e e

\.’.‘ .A/J Volvo Trucks

social media

Motorola Q Wiki

Introduction

rail, accassing

ser guide

e has been astablished by

s of the

~ social media

Your very own Treland
Dascover It it discoverinland com

Your Very Own Ireland™
Podcast Contest

COMTEST WINNERS
ANNOUNCEMENT®

E?c) discoverireland com

dea e

1) Rancy Daby, Wi
) uob mldeich, 5
3

aerlingus@com

shamrock.org/pod

~ social media

m P
1 Main Page

Welcome To The
ARl
S, e s o

P P prpe
_ ity e | Bunimews s MBA
. dentees
. . Life is: Mors than Studying Academics
o e

Onentation

stanford.wikia.com

Copyright (¢) 2007, BAT - Business Art Technology AB

social media

“wiki, a website that allows visitors to add,
remove, edit and change content”
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what is a blog ?
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awareness attitude behaviour
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10 000 000 actors

who each converse with

10 other
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start blogging
thank you!

1. listen carefully
WWW.WECOonverse.com

2. invite others to converse

3. support stakeholder conversations

4. create your own social media
weconverse

re-think
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