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sociala medier 

re-thinking
learning

again

re-thinking
learning

again

”Les valeurs personnelles” (stretched) 1952, René Magritte (1898-1967)

BBC BBC LearningLearning, London, 2007, London, 2007--1111--1919

Richard Richard GatarskiGatarski
www.weconverse.comwww.weconverse.com

sociala medier 

father (Milton, 12 and Nellie 10)

scout leader (Västertorp)

ph d (marketing automation)

advisor (strategic conversations)

inspirer (universities, schools, institutes,... )
entrepreneur (podcasting)

fatherfather (Milton, 12 and (Milton, 12 and NellieNellie 10)10)

scout scout leaderleader (V(Väästertorp)stertorp)

ph dph d (marketing automation)(marketing automation)

advisoradvisor ((strategicstrategic conversationsconversations))

inspirerinspirer ((universitiesuniversities, , schoolsschools, , institutesinstitutes,... ,... ))
entrepreneurentrepreneur ((podcastingpodcasting))

”The Ego in 6 Parts” (2002), Solomon Kane, www.artavodah.com/02/ego.htm

about richard sociala medier 

Francis Bacon
1561 - 1626

the old idea

John Locke
1632 - 1704

René Descartes
1596 - 1650

sociala medier 

Think sleeper curve
Pop culture makes us smarter
Games force us to make decisions
Social networks & multiple threads

bad stuff sociala medier social networks in tv

Source: Steven Johnson (2006), Everything Bad is Good for You

sociala medier multiple threadings

Source: Steven Johnson (2006), Everything Bad is Good for You
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sociala medier 

support (y)our future life, by:
sharing (my) ideas
ask questions, search for answers
inspire you to live (more) online

support (y)our future life, by:
sharing (my) ideas
ask questions, search for answers
inspire you to live (more) online

ambition sociala medier 

what is
welfare

?

welfare society

”to do well”

what is ”well”?
Jonas Jonsson

bishop in Strängnäs

sociala medier a huge leading question

where do our values come from?where do our values come from?

sociala medier modern value management sociala medier what do you think about advertising? sociala medier what’s this?
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sociala medier pedagogy sociala medier toyota and service sociala medier proof of toyota value

sociala medier hot values

growth is good
consumption is necessary
personal development is important

growth is good
consumption is necessary
personal development is important

sociala medier growth in the number of consumers

Source: Business Week, September 27, 2004

sociala medier consumption and politics
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sociala medier consumption and economy

Källa: Metro Stockholm, 6 december 2002

sociala medier lust in commerce sociala medier at the university

brand management is the hot course

a, somewhat excadurated, reflection:
• Students simply can’t imagine how they can

contribute to firms or society. They only concider
what they can get out of their jobs – after studying.

sociala medier so it’s time to ask

how come we ended up like this?how come we ended up like this?

sociala medier what do we have here? sociala medier 

William Procter & James Gamble, 1837 -

a small story...
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sociala medier 

Guglielmo Marchese Marconi, 1874-1937

...without threads sociala medier 

KDKA, Pittsburgh 1920

on broadcasting... sociala medier 

Ma Perkins (featuring Oxydol), 1933

…towards the answers

sociala medier consumption habits upgraded sociala medier a tsunamic tool

branding

sociala medier valuable brands

Source: Business Week, August 1,  2005
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sociala medier 

[product] consists of a 
small hand held monitor 
and [x] test sticks.

[product] comprises a 
number of test sticks and a 
hand held [x] monitor.

assembled from www.unipath.com

brand positioning sociala medier it´s about the inside

”a brand can be thought of as
a psychological phenomenon”

sociala medier 

Studied from two main perspectives:

1. initially psychology
• numbers and mathematical models
• one or two dimensions

2. today increasingly more sociology
• anthropology and understanding
• complex networks

consumer behaviour and branding

sociala medier a psychological classic sociala medier Howard’s DSM sociala medier unconscious communication
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sociala medier 

The post modern condition
• hyperreality, fragmentation, reversal of 

consumption and production, decentering of the 
subject, and paradoxical juxtaposition (of 
opposites)

Alladi Venkatesh Fuat Firat

Source: Firat, A.F. & Venkatesh, A. (1993) Postmodernity: the age of marketing, 
International Journal of research in Marketing, vol. 10, pp 227-249. 

consumer behavior - sociology sociala medier post modern and hyper real

“Nike aims to keep pace in 
the techno-battle with Nike 
Free, a shoe still being 
tested, that makes runners 
feel as if they were barefoot. 
It's inspired by the barefoot 
runners of Kenya, who have 
proved that shoeless training 
builds strength and improves 
performance.”

Source: Business Week, September 20, 2004

sociala medier branding sociology

tribe
• ”a network of heterogeneous persons 

– in terms of age, sex, income, etc. –
who are interlinked by a shared 
passion or emotion.”

Bernard Cova, 1993

linking value
• (as opposed to ”use value”) is what the 

brand provides to support the social 
links in the tribe

sociala medier maven of cool sociala medier 

”For the post modern generation, the modern 
structure of education [schools] is aimless, if 
not redundant.”

”[Images] that define the goals of the post 
modern generation are not acquired in 
[schools] but through the marketing systems. 
Therefore, the more fundamental education, 
one of goals, values, meanings, and desires 
already takes place through exposure to 
marketing culture.”

Source: Venkatesh, A., Sherry, J. F., Firat, A.F.  (1993) Postmodernism and the marketing 
imaginary, International Journal of research in Marketing, vol. 10, pp 215-223. 

marketing and value formation sociala medier brand value

modern:

promote end use of goods

postmodern:

tool for identity management
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sociala medier web 2.0

tag

social networks

citizen generated content

mashup

presence app

podcasting

widget rss

wiki

connectors,  brokers,  gatekeepers

ping

sociala medier melody’s breakup sociala medier 

RE-THINK

the point

sociala medier assumption

educated
connected

conversant

we students / citizens / consumers are

we
know more than I do!

sociala medier connected sociala medier towards conversing communities

Gatarski, R. and Lundkvist, A. (1997) Interactive Media face Artificial Consumers and 
marketing theory must re-think, see www.fek.su.se/home/rgi/imfaceac
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sociala medier scientific knowledge

school ?

sociala medier an obsolete institution sociala medier wicked wikipedia

sociala medier let go

Source: Laflyes key note at Association of National Advertisers, 2006-10-06
adage.com/ana06/article?article_id=112311

sociala medier tweens (8-14 years)

powerful and smart consumer group
influence USD 1 880 000 000 / year
”brand image” experts
connected

source: www.brandchild.com

sociala medier tween media preferences

1. online

3. field

2. school

4. mass media

Source: Martin Lindstrom 
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sociala medier toyota in whyville

www.marketingvox.com/archives/2006/06/14/toyota_targets_kids_to_influence_parents/index.php

sociala medier toyota going 3D

www.whyville.net

sociala medier postmodern socialization

Ljudinslagen från www.wbur.org

Juliet B. Schor
Professor of sociology

sociala medier 

”alien creation and universal destruction”

case POX

www.kidscom.com/chat/geekgadgets/archive.040202.html

sociala medier Kewl sociala medier POX: The Battle Unseen

Target: 8-12 year old boys, family income <60.000 USD/year

Preparation: research, trade show launch, name selection.

Strategy: viral and stealth. First one city, then nine, then national.
Alpha pups: coolest, socially dominating and trend setters.
Interviews: children, teachers, and parents. Gave 1.527 pups.

Schools! (ban, beneficial?)

Source, Juliet B. Schor (2004) Born to buy, pp. 69-74
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sociala medier math

brand value?

sociala medier jamies’ sna sociala medier just popped up

sociala medier summary

re-think

1. see networks
2. steal from marketing

3. make many experiments
4. share through conversations

forget school

sociala medier 

conversations?
www.weconverse.com


