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u? not your world? creative

contemporary culture 40+ million, 200+ countries mashing up
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gnomedex 2005

CC 2.0, www.flickr.com/photos/penmachine/21506549

being online

Connected
Swedish meeting  model 2007

#piiri2010

hmmm

why twitter?

human

popular

fun

useful

educating

social

micro blogging hashtagging
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@vuento separate

professional
personal

private

twitter tools

location based tampere? more tools

theconversationprism.com
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insights

experiencedheard aboutclueless

faq

shouldshould II dodo this (this (socialsocial) ) thingthing??shouldshould II dodo this (this (socialsocial) ) thingthing??

udoit

www.idiomsbykids.com

assuming

educatededucated

connectedconnected

conversantconversant

we customers/ citizens/ consumers are

we
are more than I am

re-think

towards conversing communities

Gatarski, R. and Lundkvist, A. (1997) Interactive Media face Artificial Consumers and 

marketing theory must re-think, see www.fek.su.se/home/rgi/imfaceac



oáÅÜ~êÇKd~í~êëâá]ïÉÅçåîÉêëÉKÅçãI=êáÅÜ~êÇÖ~í~êëâáKÅçã

`êÉ~íáîÉ=`çããçåë=PKMI=OMNMI=oáÅÜ~êÇ=d~í~êëâá S

mass media think

use

100 media
that each reach

100 000 people

old guerilla pr

acknowledge that

10 000 000 actors
each are conversing with

10 people

think conversation

we media the trend support conversations
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others do fiskis5.se project natal

streetmuseum some advice

1. listen carefully

2. invite to conversations

3. support stakeholder networks
4. create social media

re-think

do tweet

converse?

www.weconverse.comwww.weconverse.comwww.weconverse.comwww.weconverse.com


