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varumarke

wi ”a brand can be thought of as

SVENSKA MOTEN a psychological phenomenon”
Motesmodell Uppkopplad : ;

2 - E
arets svenska métesmodell 2007 .
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Kan vi koppla av nu?

Aspiration
Inspiration
Transpiration

Frustration

jag maste bara ha en...

AL RIES and JACK TROUT

THE MARKETING CLASSIC

ny klocka
battre kontorsstol
heldag med (barn)barnen

how to be seen
and heard in

the overcrowded
marketplace

THE BATTLE FOR YOUR MIND
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brand portfolio molecule rect tecken och mening -anve varumaérken och foretagskultur

A Molecular View of the Cadillac Brand
Cadilac
Allante B A - BUILDING A BRAND-BASED CULTURE

Elvis Presley

Cimarron
Fleetwood

Potamiin (etc) 4
il . 4 i E Are your employees confused or apathetic about your branding
» addie > i strategy? Do they know you have one?
Bose 3 vill
ichelin —— > " srs 4 Do your employees need more direction about what the
- iy R company’s brand means to them and the company?
sts
Toyora I lack of a strong, brand based culture preventing your
Onstar Eecalade company from maximizing its bottom line?
Northstar X =
Twilght Sentinel / Team Cadilac
i
N":bv i / 4 b Sorde BN Are you finally at that point where you realize professionals trained in brand identity
bt Vision / management can help your company make or s ave thauSands?

=

Pebble Beach Kiilla: www.corp-psych-mgmt.com/corporate_branding_plan.htm
EWGA

PASS Key Il
Zebrano Wood

your brands through your customres eyes,
iew, June, pp. 1

Gehry, Guggenheim - Bilbao rec ladda eller bygga? -anve 5-d brand

Smel

FIGURE 2.2 Sig
an oth it brand

dstrom (2005) Brand Ser
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vad ar detta? rect onda goda saker 4 sociala natverk i tv

Think sleeper curve

Pop culture makes us smarter
Games force us to make decisions
Social networks & multiple threads

multiple threadings rec en stor ledande fraga
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fun stuff

i

Darmets farnavn

R i |
[da0 Ellmméned =[Er

Barnets
Fodselsdato
Kiubbregler Send bestilling

123 Spill - Gratis s

dna Spin
Skihapp p& finsk. Start hoppet med space. Hold
Space Inne mens du justerer vinkelen pa hoppet
med pitastane. | svever iffarer i friks med 7, x, =

og kombinasjoner av disse

Telescope
Trivelig tidtrayte for aspirerende ingenisrer. Bruk
1l & diytte g trekke Sslvkula rundt p&

Tolel 499 syl
spilebrertet og ned | det sorte hullet. Spill med
musa

Action
Kiapp?
Hiernetrim = all
Kort&brett i ball. Du kan velge mellom tre
P8 ansicelighetsaracier, og om du vl spille mot
datamaskinen eller en venn. Cruk pitastene til 4

Sport
Motorsport
fiyre spillerne opp og ned

ett tsunamiskt verktyg varumarket for olika grupper

Juristen - Nagot som skall skyddas

Reklambyran - Nagot som skall laddas
Foretagsekonomen - En tillgang eller en skuld

iilla: Uggla, H. (2002) Organisation av varun
~ fir kapitalisering och affiirsutveckling, Liber E
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e
i @ rovora

Dav o,
v 00 velkommen pa yore
Pé vores vaerkstey

< 09 undersage
variatoqes
Spil, snak C a ;
Ham Sely o meger
Du skal bruge r,
K e BT G s e rundh. Dy
:’IYK(\(‘d/‘I Vil hele tiden vk .
s € SIG med flere rum
Plevelser - et birve pog,

vaerkstedshumaor, © 09 bedre

o' formagerser

Med venlig hitser

Ok O.

Kiik her for at starte.

toyota educates

fysiska symboler
entala uppfattningar
produkter
féretag
organisationer

idéer
personer
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beteende och varumérken

Studerat i tva huvudspar

1. i bérjan psykologi
« siffermatning och matematiska modeller
« eneller tva dimensioner

2. numera allt mer sociologi

« antropologi och forstaelse
«  komplexa natverk

varumarkespositionering

[product] consists of a [product] comprises a
small hand held monitor number of test sticks and a
and [x] test sticks. hand held [x] monitor.
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en psykologisk klassiker

Pound and a half of hamburger
2 loaves Wonder bread

bunch of carrots

1 can Rumford’s Baking Powder
Nescafé instant coffee

2 cans Del Monte peaches

5 Ibs. potatoes

Pound and a half of hamburger
2 loaves Wonder bread

bunch of carrots

1 can Rumford’s Baking Powder

1 Ib. Maxwell House Coffee (Drip Ground)
2 cans Del Monte peaches

s Ibs. potatoes

férpackning

*Products
» Personal & Beauty
» House & Home

» Baby & Family
» Pet Nutrition & Care

Howards DSM

Brand
recognition

Attitude

Procter & Gambles produkter

» Asacol
Wesalamin delayed-releass fablets

» Actonel
‘Actonel®: isedronate sodium tablets

» Macrobid
Macrobi: nitrofurantoin monohydrateimatrocrystals
| capsules

» Dantrium
Dantrium: dantrolens sodium capsules

» Didronel
Dicronel: etidronate disodium tablets

» Macrodantin
Macrodantin: nitofurantoin macrocrystals

» Dantrium Intravenous
Dantriunt IV Dantium Intravenous: dantolens sodium for njectio
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kvalitet

hanterar
psykologisk osiikerhet

identitet
bygger
social position

” The sum of all
distinguishing qualities of
a brand, drawn from all
relevant stakeholders,
that results in personal
commitment to and
demand for the brand;
these differentiating
thoughts and feelings
make the brand valued
and valuable.”

brandchannel.com

nagra férdelar med varumérken

foretaget

identitet

stodjer
ledningsarbetet

differentiering
grundar
ljande strategier

brand equity

"A set of assets (and
liabilities) linked to a
brand’s name and symbol
that adds to (or subtracts
from) the value provided
by a product or service to
a firm and/or that firm’s
customers.”

David A. Aaker
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vardefulla varumérken

COCA-COLA
MICROSOFT
IEM

GE

INTEL

NOKIA
DISNEY
McDONALD'S

TOYOTA 24,82 22,673 % Japan

10 MARLBORO z =] 22,12 % us.

Kiilla: Business Week, 1 augusti 2005

house of brands

total separation mellan varumarken

1 1 COCA-COLA
2 2 MICROSOFT
33BM
4 4 GE
5 6 NOKIA
6 7 TOYOTA
7 5 INTEL
8 9 MCDONALD'S
9 8 DISNEY

10 10 MERCEDES-BENZ

vardefulla varumérken aug 2007

THE 100 TOP BRANDS

58709 56826 3%  US

console, keaps the software gant

BB

technology in front of consumers,

5001 56200 2%  US. st vl Withpovertl it

sophistc

i . With i bt China and an acoslerating push too green, GE aims o b the
1869 48907 % US.  carih.friendly global bran

Noki
sets for upsca

and at both ends of the
buyers and low-priced p

3BE96 30131 12% Finland

2010 zon 1w sapan QU corems hav nreasedovral bk Toyota's bty and s i

red up s position s the world's esding chipmaler, but sub-brands

a2 SRR 4 US,  Viiv entertanment PC and Core processors failed to resonate.

o 7, o movebeyond s image with a growing
BI Z0 M US e oo remodeled restaurarts.

T Disney picks franchises it

2210 27848 5% Us. Derpicksfranchisest
568 21795 many New models have helped repair a badly dented reputation for quality, but sales are

258 21795 8% GemaNy . oniy 1 8% for the first haif of the year, railing gains by rivals BMW and Aud.

branded house

ett dominerande varuma

o
Aircraft Engines 8

% GE Motor Club

T st Fina il Sertioes

NBC &2 UNIVERSAL

@ GE Industrial Systems
ial
Appliances
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varuméarkeskompositioner rect varumaérken vardefulla? vardefulla varumérken apr 2007

The Shrinking Advantage of Brands

Posted by Umsir Haque on February 15, 2008 1123 Al BRANDZ
. . | . Quick —what's the top brand in the world? Coca-Cela? Nope. IBM? Nope. One of GE's stable of brands? BRANDZ RANKING
ingredient branding composite brands Virong again i -
N X ese players are near the top. Butthe
[asymmetr‘lc] [symmetrlc] most powerful brand in the world today s, # Brand Brand Value (sm) Brand Value Change (%)
= according to the gold standard of brand
& valuation, Millward Brown's Brandz report,
Google 1 Google 66,434 77%
i 9
Now, that might seem superficially logical 2 | GE (General Electric) 61,880 1%
But from a strategic point of view, it's 3 | Microsoft 54,951 11%
nothing short of astonishing. Why?
Because every other player in the top ten 4 ' Coca Cola (*) 44,134 7%
1 has spent decades — if not literally . -
WWhy Are Erands in Dsgmy? centuries, as for P&G and Coke — investing 5 | China Mobile 41,214 5%
y i billions in advertising to build a brand
i 4 f L 6 ' Marlboro 39,166 2%
el = \¥ | Butwhere these players invest on e order
HarvardBUsingss. N -29
‘2 01 5-10% of revenues on advertising, 7 | Wal-Mart 36,880 2%
T s Google's advertising expenditure is almost 8 Citi 33,706 9%
000 | 0000 exactly zero '
9 IBM 33,572 7%
Stop and think about that for a second: the
top brand in the world belongs to a player that_uhhh_doesn't advertise. 10 Toyota 33,427 11%

discussionleader.hbsp.com/haque/2008/02/the_shrinking_advantage_of bra_1.html

www.millwardbrown.com/Sites/Optimor/Media/Pdfs/en/BrandZ/BrandZ-2007-RankingReport.pdf

konsumentbeteende - sociologi rec postmodernt och hyperverkligt

“Nike tanker halla takten i

techno-slaget genom “Traningsskorna pé dina
Nike Free, en sko (testas fétter— en snabb blick pa
fortfarande) som far den distinkta swooshen pa
I6parna att kdnna sig sidan markerar vem som

barfota. Den ér inspirerad varumarkt dig. Kaffemuggen

som du bér, aha —du ar en

The post modern condition av dom Kenyanska Starbuck-kvinna...

: barfotaléparna som har
hyperreality, fragmentation, reversal of consumption E . .. .
and production, decentering of the subject, and visat att skolds traning
paradoxical juxtaposition (of opposites) bygger styrka och
férbattrar prestationen.”

nkatesh, A. (1993) Postmodernit

il of rescarch in Marketing, vo S .
iness Week, September 20, 2004 egen Sversiitning av Peters, 7) The Brand called You

wpany, n. 10, www. ./10/brandyou.html
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tweens (8-14 years) tween media preferences the value of the brand

Remarkable Insights into the minds
oftoday’s global kids and their
relationships with brands

powerful and smart consumer group
| influence USD 1 880 000 000 / year

"brand image” experts

connected

source: www.brandchild.com

maven of cool

The

TIPPING POINT

MALcoLMm

GLADWELL
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1. online

2. school
3. field

4. mass media

Source: Martin Lindstrom

marketing and value formation

For the post modern generation, the modern
structure of education [schools] is aimless, if
not redundant.

[Images] that define the goals of the post
modern generation are not acquired in
[schools] but through the marketing systems.

Therefore, the more fundamental education,
one of goals, values, meanings, and desires
already takes place through exposure to
marketing culture.

Source: Venkatesh, A, Sherry, J. F., Firat, AF. (1993) Postmodernism and the marketing
aginary, International Journal of research in Marketing, vol. 10, py

“linking value”

(as opposed to "use value”) is
what the brand provides to support
the social links in the tribe

Bernard Cova, 1993

postmodern education

Juliet B. Schor sz

T

. 3orn
e B Shr J % 4
*Buy

from www.wbur.org

a
Rz
SePd:
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modern:

promote end use of goods

postmodern:

tool for identity management

Hy Profile

weconverse ) e
Commonts
£l Totaltme fimed:

IFL EMP VT08

Aprl 01,2008 | 23 views

mobilt & video

Member since: Feb 2

brand value

vi kunder / medborgare / konsumenter &r

vet mer an jag!
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melodys breakup

Hello, raatarski °(0) | nt | History | QuickList (0) | Helo | Loa Out

Search

&) Upload videos

YouTD)

SRS Videos Categories Channels Community.

Breakup

Added March 20, 2006
From bowiechick to bowiechick

Provided By:
bowechick

March 201h, 2006
Cold Var Kids =
“Hana Me Up To

Ishort description a...(rere)

Doy
0400

Related | More from this user | Playlists

‘Showing 1.20 0128 See AlVigeos

" | Breakup
o6
From: Deiavo
— R~ @| &) 583948

towards conversing communities

Gatarski, R. and Lundkvist, A. (1997) Interactive Media face Artificial Consumers
and marketing theory must re-think, see www.fek.su.se/home/rgiimfaceac
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olika filosofier

= ) VOLVO CAR CORPORATION|
GLOBAL NEWSROOM:

Google-logotyper
Om du vill nkiudera en lank tll Google frén din hemsida, anvand gam:

n av vira logotyper nedanfor.

25% (15x32)[ 40% (128x53) 50% (163x74) 60% (176x77)

Googe Google | Googler GOugle”

coge Google Gougle Google

vetenskap

Google

© Sok hela webben

Sok

digitala (mar)drommar

blogging wiki

rss sns mashup

IN AN ABSOLUT WOURLD

customer generated content:

ping widget tag rss

podcasting

connectors, brokers, gatekeepers

vi litar pa oss

en riktigt publik tjanst

Vi stér ps kundens sida med ett enda

ing om du skulle bii
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Personligt Resultat 1-10 av ungefar 74,800 vid sokning efter alecta. (0.12 sekunder)

John Seigenthaler Sr. in a joint appearance &
on CNIN with Jimmy Weles, 5 December 2005.

Skols!
20

vvvvv 2006

TT DIDAKTISKT PODDRAMA, 2006-02-28 (27:30)

10



Richard.Gatarski@weconverse.com, www.weconverse.com

quest | sign in
leam more | home
byamazon

MR PoductWilkilg Search
4. =

= ased reviews and information

2 Create a
Arisle || Discussion View source || History

Motorola Q Wiki

Introduction
The Motorela Q is a Windows-based mobile phone and e-mail device

Introduction including MS document precessing, handling business and personal
@ Diagram the Intemet, playing music and more,

Start Menu

Use and Care
Geting Started
Modes and Menus

Because the possible applications for the Q will always expand, the
would also be able to grow and change. This wiki is an atternpt to do

Custerizing
Agvanced Calling how you did it here, Tor the benefit of all Q1 users
Featute Reference This site has been established by Motorola for the use of Q users. It
E-mail Satup and Use with the contents of the in-box user guide. Additional content will be

- Personal and users as they explare the @'s capabilties

Moving Into Your @ pocket. Fully tricked-out, it can duplicate many of the functions of a computer, 3

to capture and share the knowledge of the greater community of Q users. If, for
example, you have added 5 new spplication to your @, you could past instructions on

wiki exempel

i ACCOLAT 07 100 1N foduct
that fits in your

e-mail, accessing

ideal” user guide |

that. I's aplace [

has been seeded
provided by G

séljande blogg

Moderskeppet.se

Hemma, for dig som alskar Photoshop_u¥

nsfips | slogg o Grun

Mattias blogg om bildbehandling

5 basta videoguiderna

Vi jobbar vidare med att skapa innehdil til bloggen, dagens tips, video, kurser, artiklar mm. I véntan

5 bista videoguiderna

« 4 fungerar skarpa

« Ettondsint ansikte

« Den coola fiscuseffekten
« Svartvitt med detalj i farg

o Lar dig Shadow/Highlights
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pé det uppmanar vi er alla att ta del av allt bra vi redan bjudt pé de senaste fyra dren. virtmbetshrey B Zopaen: fz

Lsddaner Kurser Forlsrare Webbkarta  Om i

a intigg ndgonsin | Ala om Photoshop

Merom

kéndisblogg

blondinbella

R T e TIS 1 'd al)I'il

Ltis mer

dom lyssnar pa oss boeing b2b blogging

SHOWS « Daytime * News + Sports * Shop * Downloads = Games + Video

ABC.COM THE WEB

@_ﬂaf/ﬂc 21 December 2006

Deck the halls

FLIGHT TEST JOURN/Apssmsptesmmmstyndmaosmmmns

Home  Backgrounder  FlightTest ~News  Videos | end of this month we will have surpassed the half-millian mark in terms of
individual visits to Randy's Journal since we started this blog about 23
months age

Allan Heinberg on "What | Am"
Criginal Airdizte; 10-12-06 October 13, 2006 in Allan Heinberg | Permalink | Comments (1318)

1 can't tell you how much that means to me personally, that people from
all over the globe take the time to chack oL this pags regularly. It shows:
Thanks for riding with us what 2 continued commitment and interest our visitors have in the Baeing
208 Kranak, Chief Engineer, Test and Validation, 747, 767, 777 Company and in the dynamic world of commercial aviation. Your comments
are fascinating, intelligant, often thought-provoking, and somatimes just
Wel, i's been auite  ride. plain bizarre. I can't answer them all, but 1 can assure you 1 do read them
all,
When we published the first ertry for this journal back on May 2
Started by saying that "time fliss.” It certainly has. Fight testing This b1og has been a real surprise to me over these past couple of years
1ts been used as source material (1) in news artides, and has been cited
in Web articles about carnorate biogaing. 1t's all been somewhat surreal,
but the blog sure is achieving ane thing, the big reason w started it -
spreading to 2 wider audience the word about the important issues in
commercial aviation and Boeing's vision of the future of fight.

So, here's the thing: you people terrify me.

You're passionate, you're insightiul, you're bravely
outspoken. You know Grey's Anatomy and its characters better
than anyane, except maybe Shonda Rhimes. And | don't know if you
realize this, but the way you write ahout the Shaw, debate it, lave
andior hate t carries an enormous amaunt ofweight in the Viriters
Room.

All oTwhich makes the experience of biogging here for the
firsttime absolutely terrifying

200LR over the past few months has been both eventiul and re

ARGHIVES

www.greyswriters.com/2006/10/allan_heinberg_.html

11
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CO-tTEE=

Hem Critical Mass i Chicago

Okee Man 10004107 22:49 2007Permalink
Okee Lady En avvra cykdar har letat sig til Chicage. S4 har skriver Sophie:

By “Iride my Okee Bike daily in llinois (even through the snow when its nottoo
Biogg deep) and being shown off every month at Critical Mass.

It made all of my bike-fan friends jealous.

Varfor cykelforetag?

insamling 2.0

)
Wevilnotsppesse cance. (@59 /)

bome v 8 pesple  who's talking about peas  resources for media

The Frozen Pea Fund v 1fyou can't zee the box
below with flshing peas,

inspired

Connie Reece on FIR about Frozen Peas
Reynolds. click here to donate

being interviewed by Shel Holtz and Nei on for thei

Click Here to Donate

A5 a fan of this popular podeast, | was happy to have the

person, especially when the topic was one of my favorite

terview: Connie Reece, Froz

The intervew minutes. Clck to sten

zen Pea Friday - 09

B subscribe to this blog!
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Helping Business Thrive
<

PodCamp Europe | FrontPag

BB Forrester's Marketing Blog

alltid uppkopplad

Humanizing the pigital xperlence - Oct 24-25, 2006
Palmer House Hilton, Chicago

supscripe

e e
2. Fiters i

Resst all fite

Sound off 4

Click on the emotions,and associated

3..0

ot Register for
Fheck out the
ichedulel

o, forvar

theyhave s

aly

kommentar?

ci!)s.ez comments

STRENGTH

b

m.shtml

pizing fll wel th: - was i to formalizethei support for whas many of us had
been deing for aute som= e, h corporate communizations and legal seams workec colaocretivly with the :EM Blogaing Community to craftthe Corporate
Blogg ng Guiceines copied below. The core priniles - written by TBM bloggers over a period of ten days using an internal wiki - are des gned to guide
e s tey furecut what they e guing o blog axut they dot end up e ceteinrtale exemlyees of cetainrable ter companes. Ty e ko
inze1ced to communicate IBM's position on such practices a: , cavert marketing, ard openly gcading or berating copetitors -- specifically, dor't do it.
As these guidelnes were being drafted, e crew heaviy upon our own 2»periencas s baggers and the excellent prio ot i this space graciously aroviced by &

nd many cthers i havs arseed polces and guidelines fortheir employees,

S0 with 18Wers blogg ng beth ins de and outside our Intrane: envirotment,

Introduction
Responsible Engagement in Innovation and Dialogue

not an IBMar choosss to crests or participats in a or a wiki or
rlina puslishing or discussion is his or har own dacision. Howavar, it is vary
mu n IBM's interest — and, we belisve, in each IBMer's own — 1o be aware of this
sphere of information, interaction and idea exchange:

mashing things up

weconverse

chard gatarski (re)mark

Twitter/weconverse

E

Search 2007-04-19: Stockholms kommun, Sociala
P medier

sms + blogging + social networking = twitter

Google - NN - =D

@ share =
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twittervision

home account privacy logout

About | Hep

Search +

@ Causes + Create a New Cause
Applications  edit
Photos CausesHome || Your Causes || Browse Causes || Friends' Causes

Displaying the top 5 causes by total members.

Canada ” Category
Support the Campaign for Join Animals
not “ B Cancer Research Arts & Culture
s o, @ =7 o e~ 43,980 0 5 Education
i chna = g e Bt
vvvvvv o o]

A.G. Lalle!
Procter & Gamble

Fd?gaue Religion

Brasi linser Poltical Campaigns
=S PAuscaalin utan lobal Warming Join
¢ styrka! embers - $10,736 donated )
ERRE RS S Source: Laflyes key note at Asso »f National A 006-10-06
o Global

for endast

twittermap.com,/ twittervision

sammanfattning

.
-~ nversera?

i www.weconverse.com
TANK OM

s lylyssna varsamt
2. bjud in att konversera

p— BEAT BOOMER AND HAVE A GHANCE 0 Wi A 3. stod andras konversationer
4. skapa egna sociala medier
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