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Hot right now: Easter Alexander Beck Obamacare Vote
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RT @theBildy: We're finalizing nice giveaways for tomorrows
#GrandOne gala. Come say hi o our peeps to grab one.
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We're finalizing nice giveaways for tomorrows #GrandOne
gala. Come say h to our peeps to grab one.
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Speaking about Privacy and Publicity

Warch 14th, 2010

‘Yesterday I gave the opening keynote at SXSW to over 5000 people {OMG,
that room was huuuuuuuge). My talk was about privacy and publicity and 1
spent a lot of time pushing back against the notion that “privacy is dead.”
In some ways, the talk is a call to arms, an invitation for people to rethink
their models of privacy so that we can collectively bild a society we want
to live in. As with many of my other talks, I wrote this one out so that I
could share it with any of you who weren't able to join me in Austin:

Malking Sense of Privacy and b ]

My hope is that this talk will also get you to think about these issues. [
realize that this is a provocative argument and I would LOVE any and all
feedback that you might be willing to share. I'm especially fond of folks
who disagree with me. And I think that this topic requires some debating.

For those of you who are still in Austin, have 2 fantastic rest of SXSW!
woot!
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danah boyd @ sxsw 2010

For the parents and educators in
the room [...] The worst thing you
can do is start a sentence with
"back in my day." Back in your day
doesn't matter. What does matter
is that you care and that you too
are trying to figure out how to
make sense of an ever-changing
environment

back channel fire

< Call for descriptions: online safsty orarams | Main | Secialty Is Learning >

November 24, 2009

spectacle at Web2.0 Expo... from my perspective

b= rezpon:
of vhat happensd.
hrological development.
P ks

For graat talks by high

Bacause of the high profile natura of Web2.0
Expo, 1 decidad to vrite = brand new talk.

e-methodology

Bengt Gustavsson (red.)

~Kunskapande
metoder

inom samhillsvetens




Richard.Gatarski@weconverse.com, richardgatarski.com

leading question

don dillman @ aapor 2002

Daniel H. Pink
A’W\ho!e- N“ew‘m“md

My main memory of that experience ] V E

is going to meetings to face the i A UTONOMY

skeptical discussants [...] how D R

doubtful they were that | could RESTERS
PURPOSE

collect accurate information on the i
telephone

About What Motivates Us

cleaning up broadcast history wecanve broadcast history

AR B '

William Procter & James Gamble, 1837 - Ma Perkins, 1933

THE

WEST WING

Desperate Housewives) KDKA, Pittsburgh 1920

Creative Commons 3.0, 2010, Richard Gatarski



Richard.Gatarski@weconverse.com, richardgatarski.com

great idea

Philo Farnsworth with “Image Dissector” 1929

creative genius

Sylvester L. "Pat" Weaver Jr., president of NBC, 1955
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G()l ,g[c post wwii economy \@|

@ Sak hela webben Sok svenska sidor

The Post War Economy: 1945-1960 - Cve
world war ii - post war economics - economic growth of the 19503 Many Americans feared
that the end of World War Il and the subsequent drop in military

about.comfod/ ichistory/.../post_war.htm -

World War Il - Wikipedia, the free encyclopedia ~ -[ 0 en har s
Weorld War Il, or the Second Waorld War (often abbreviated WWII or WWZ} was a gluba\
Stalin seized power in the USSR and repudiated the New Economic Policy ..... After two
months of fierce battles, the German arm almnst rea:hed the .
en.wikipedia.org/wikiWorld_War_Il - -

Post-World War Il baby boom - Wikipedia. the free encyclopedia

During the war unemployment ended and the economy greatly expanded; afterwards the
country ... After World War Il Americans began to marry ata ynunger age, ..
en.wikipedia.org/wiki/Post-World_War_Il_baby_boom -
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facebook avatars

they are (still) in it
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what the brand delivers in order to
support the social links in the tribe

“linking value”

Bernard Cova, 1993
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Besok App Store och ta del
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