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Think sleeper curve
Pop culture makes us smarter

Games force us to make decisions
Social networks & multiple threads
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om reklam

2007-09-27 14:32

Ny undersokning: 4 av 10
unga hatar reklam

Enligt en undersdkning genomférd av ungdomscommunityn Habbo, hatar 40 procent
av unga mellan 13-18 &r reklam. 45 procent av respondenterna uppger att de far
spasmer av blinkande internetreklam.

Undersdkningen har genomférts genom interviuer med 325 av Habbos
medlemmar och visar att 51 procent av respondenterna anser sig
paverkbara av reklam och att 40 procent hatar reklam. Tv-reklam ar
popularast och m3lgruppen tycker samst om reklamutdelning pd stan.
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tweens (8-14 ar) tweens mediepreferenser

1. online

2. skolan
3. faltet

Remarkable Insightsinto the minds
of today's global kids and their
relationships with brands

maktfull och smart konsumentgrupp
paverkar USD 1 880 000 000 / ar

d uppkopplade
experter pa varumarken

4. massmedia

Source: Martin Lindstrom

source: www.brandchild.com

insidan

ett tsunamiskt verktyg

"a brand can be thought of as
a psychological phenomenon”
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the value of the brand I maven of cool

The

TiIPPING POINT

“linking value”

(as opposed to "use value”) is MaLcoLm
what the brand provides to support e =
the social links in the tribe ) e

Bernard Cova, 1993

marketing and value formation / varumarkesvarde

For the post modern generation, the modern
structure of education [schools] is aimless, if
not redundant.

[Images] that define the goals of the post postmoderna synen:
modern generation are not acquired in
[schools] but through the marketing systems.

verktyg for identitshantering

Therefore, the more fundamental education,
one of goals, values, meanings, and desires
already takes place through exposure to
marketing culture.

Source: Venkatesh, A., Sherry, J. F., L (1993) Pos nism and the marketing
imaginary, International Journa Mar ol. 10, pp 215-223.
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Juliet B. Schor
Professor of sociology
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towards conversing communities

Gatarski, R. and Lundkvist, A. (1997) Interactive Media face Arti
and marketing theory must re-think, see www.fek.su.se/hom

ett (2) tips

TEEN LAB AT ALCATEL-LUCENT

e®°
Worldwide Lab
at Alcatel-Lucent

I am stll

revved up

from last

week’s EJ Subscribe in a reader

Youth

Marketing k= Tethnoratl Favorrres

Mega Event Save to del.icio.us

in Newport

Beach,

from V_ Factory California. R

Get blog updates via email

teenlab.blogspot.com/2008/03/youth-beat-five-ways-to-stay-in-touch.html
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vardeskapande
socialt sammanhang
engagerande komplexitet
varumarkets roll
unga ar online

1. koppla upp dig
2ufdlj trenderna
3. empatisera med unga
4. prata inte i telefonen
5. lek mer

summetring

nagra rad
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konversera?
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